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Fundingcommunity
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83%
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Considers it important that the
employer offers the opportunity to
participate in social activities

Gained more insight into the social issue
or problem by participating in the
volunteer activity

Of the volunteers, indicate that they
would like to sign up again for a
volunteer activity

Impact on volunteers
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donations

Number of activities per SDG (Top 5)
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demographic data

Our corporatevolunteers are different from traditional volunteer pools. We reach a younger
target group, with an increasingly equal male-female ratio. This brings new energy and

fresh perspectives.

From monetary donations to
laptops or admission tickets, this
year we brought donating and
receiving organizations together
more often than ever before.

8,9

Impact on Non-profit organisations

Appreciation of the added value of the
volunteer activity for the Non-profit
organisation

Of the Non-profit organisations
experience the positive effect on the
beneficiaries as the most positive
effect of the activity

Of the Non-profit organisations
experience a positive effect on their
organisation as a result of volunteer
activity

Non-profit partners157

Of which in total 53 partners are outside Eindhoven
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6762 
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hours

8638

participants

Impact report 2025

Business partners

<29 years 30-49 years 50-64 years 65+

18% 54.9% 26.3%
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